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Introduction 
• Background 

– Commission interest in tourism, public service messages, etc. 
– Century agenda goals involve reaching out to business groups, 

cities & counties to promote our state. 

• Presentation is responsive to: 
– Commission and Community Interests 
– One way to educate many travelers 

 

Follow through on Commission request 
2 



Construction Barricades 
• Provide a palette for multiple purposes:   

– Tourism Messages 
– Trade Awareness 
– Northwest  Identity 
– Existing “What’s going on” signs 

• Barricades to be taller and  better finish while 
providing safety function 

New Barricades can improve appearance and benefit the region 
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Existing vs. New Barricades 

Old 
Barricades 

New Barricades 
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Typical Barricade Aspects 
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Example: Tourism for Region 
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Example: Tourism for Local Cities 
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Example: Trade Awareness 
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Example: Northwest  Sense of Place 
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Example: Northwest Sense of Place 
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“What’s Going On” Signs 
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Next Steps 
• Incorporate Commission feedback from today 
• Cross-Port team refine example concepts 
• Future Considerations: 

• Where – More visible locations vs. less 
• Densities – How closely spaced 
• Durations – Frequency of changes 
• Types – Tourism vs. Public Service vs. Northwest Sense of Place, etc. 
• What – Prioritization protocols of requests 
• Coordination – Messages on future electronic monitors 

• Get barricade contract underway 

This authorization is a necessary step 
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Questions? 
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